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Green-e Energy Marketing Compliance Review 
Full Results Form
**THIS IS DOCUMENT IS ONLY A SAMPLE. THERE IS NO NEED TO COMPLETE THIS FORM; IT HAS BEEN PROVIDED TO YOU SIMPLY FOR YOUR REFERENCE.**
	Compliance Review Period:
	

	Company Name:
	     

	Certified Product:
	     

	Product Type:
	 FORMCHECKBOX 
 Electricity          FORMCHECKBOX 
 REC         FORMCHECKBOX 
 Green Pricing

	Price per kWh:
	     

	Product Status:
	 FORMCHECKBOX 
 Servicing Existing Customers Only

(See Sections II, V, & VI)

	
	 FORMCHECKBOX 
 Accepting New Customers

(See Sections II, III, V, VI)

	
	 FORMCHECKBOX 
 Actively Marketing to Any Customers

(See Sections II, III, IV, V, VI)

	Contact:

Contact email:

Contact phone:
	     
     


I. Introduction 

This document provides detailed results of the Marketing Compliance Review performed for the product listed above.  Marketing Compliance Review is performed semi-annually for all Green-e Energy certified products sold to residential customers.  Marketing Compliance Review is intended to ensure that companies are not making false or misleading statements about their product(s), that they have made pricing, fuel source and contract terms available to customers in a clear manner and that they are generally abiding by Green-e Energy Code of Conduct and Customer Disclosure Requirements.  
This document is separated into six sections; this introduction followed by five sections, which detail the results of the Marketing Compliance Review.   

II. All Marketers - The second section provides results on the elements reviewed for all marketers regardless of their status.

III. Marketers Accepting New Customers - The third section provides results for marketers that are accepting new customers.

IV. Companies Actively Marketing to Customers - The fourth section provides results for companies that are actively marketing to customers.  
V. & VI. Marketing Claims and Environmental Calculations - The fifth and sixth sections list Marketing Claims and Environmental Calculations, respectively, that were collected from the company’s Web site and marketing materials.  All companies should review these sections.  These claims will be verified as part of the RY 2008 Verification Process.  
Sections two through four build on each previous section.  (For example, a company that is only servicing its existing customers and not accepting new customer or marketing its product, would only review sections II, V and VI, however, a company that is servicing existing customers, accepting new customers and actively marketing to customers should review all of the sections).  

II. All Marketers

A. Web site


1. Web site Address:     
2. Included Prospective Product Content Label on Web site?
 


 FORMCHECKBOX 
 Compliant

 FORMCHECKBOX 
 Non-Compliant



a. Prospective Product Content Label Analysis




 FORMCHECKBOX 
 Resource Mix




 FORMCHECKBOX 
 Geographic Disclosure




 FORMCHECKBOX 
 Contact Information 




 FORMCHECKBOX 
 Comparative Mix




 FORMCHECKBOX 
 Green-e Logo




 FORMCHECKBOX 
 Green-e Disclosure Language & Contact Information


b. Notes:      
3. Included Contract Price, Terms and Conditions on Web site?



 FORMCHECKBOX 
 Compliant

 FORMCHECKBOX 
 Non-Compliant



a. Contract Price, Terms and Conditions Analysis




 FORMCHECKBOX 
 Company Name

 FORMCHECKBOX 
 Contact Information




 FORMCHECKBOX 
 Contract Length




 FORMCHECKBOX 
 Rate Structure




 FORMCHECKBOX 
 Price Volatility/Other Risk




 FORMCHECKBOX 
 Prospective Product Content Label



 FORMCHECKBOX 
 Early Termination Fee



 FORMCHECKBOX 
 Billing Process 



b. Notes:      
4. For REC Marketers ONLY – Included REC Short Disclosure Language on Web site?



 FORMCHECKBOX 
 Compliant

 FORMCHECKBOX 
 Non-Compliant

5. For REC Marketers ONLY – Included REC Long Disclosure Language on Web site as “Additional Information”?  



 FORMCHECKBOX 
 Compliant

 FORMCHECKBOX 
 Non-Compliant


6. General Web site Notes :      
	URL
	Compliance Notes

	     
	     


B. Green-e Energy Certified Logo
1. The Green-e Logo should always be used in accordance with the Green-e Energy Logo Use Guidelines and the Green-e Energy Code of Conduct and Customer Disclosure Requirements  This version includes the word “Certified”. For logos implemented on a marketer’s website, these requirements include making this logo function as a link to www.green-e.org  The table below identifies materials (other than the Product Content Labels) that are currently showcasing the Green-e Energy logo incorrectly.
	Item
	Notes
	Web link (if applicable)?

	     
	     
	     


C. Toll-Free Number


1. Toll-Free Number:       


2. Notes:      
III. Marketers Accepting New Customers

All of the above, plus the following.  

A. Welcome Packet
1. New customers provided with Prospective Product Content Label before delivery of Product begins? 


 FORMCHECKBOX 
 Compliant

 FORMCHECKBOX 
 Non-Compliant



a. Prospective Product Content Label Analysis




 FORMCHECKBOX 
 Resource Mix




 FORMCHECKBOX 
 Geographic Disclosure




 FORMCHECKBOX 
 Contact Information 




 FORMCHECKBOX 
 Comparative Mix




 FORMCHECKBOX 
 Green-e Logo




 FORMCHECKBOX 
 Green-e Disclosure Language & Contact Information


b. Notes:      
2. New customers provided with Contract Price, Terms and Conditions before delivery of Product begins?


 FORMCHECKBOX 
 Compliant

 FORMCHECKBOX 
 Non-Compliant



a. Contract Price, Terms and Conditions Analysis




 FORMCHECKBOX 
 Company Name

 FORMCHECKBOX 
 Contact Information




 FORMCHECKBOX 
 Contract Length




 FORMCHECKBOX 
 Rate Structure




 FORMCHECKBOX 
 Price Volatility/Other Risk




 FORMCHECKBOX 
 Prospective Product Content Label




 FORMCHECKBOX 
 Early Termination Fee




 FORMCHECKBOX 
 Billing Process 



b. Notes:      

3. For REC Marketers ONLY – Customers provided with REC Short Disclosure Language?



 FORMCHECKBOX 
 Compliant

 FORMCHECKBOX 
 Non-Compliant

4. General Welcome Packet Notes 

	Item
	Compliance Notes

	     
	     


IV. Companies Actively Marketing to Customers

A. Printed Materials with a Subscription Mechanism 

	Printed material
	Content Analysis
	Fuel Disclosure*
	Geographic Disclosure*
	Pricing Disclosure*
	Termination fee*+
	Contract length*+
	TRC Short Disc. Lang±

	     
	     
	     
	     
	     
	     
	     
	     


*Required on Materials with a Subscription Mechanism
 + Only Required If There Is One


±Required for TRC Marketers Only
B. Printed Materials without a Subscription Mechanism 

	Printed Material
	Content Analysis

	     
	     


C. Television Spots

	Television Spots
	Content Analysis

	     
	     


D. Radio Spots

	Radio Spots
	Content Analysis

	     
	     


E.) Electronic Media

	Electronic Media
	Content Analysis

	     
	     


V. Marketing Claims

(Marketing claims will be verified in the 2008 Verification Audit)
	Claim
	Marketing Pieces

	     
	     


VI. Environmental Calculations

(Environmental claims will be verified in the 2008 Verification Audit)
A. Carbon Calculator and Methodology:      
B. Environmental Claims:      
	Claim
	Marketing Pieces

	     
	     


� For companies accepting new customers, customers should “click-through” the Product Content Label and Contract Price, Terms and Conditions before being able to complete their purchase.


� For companies accepting new customers, customers should “click-through” the Product Content Label and Contract Price, Terms and Conditions before being able to complete their purchase.


� For TRC Marketers accepting new customers, customers should “click-through” the short disclosure language before being able to complete their purchase.  
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