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Commercial Consumption of Electricity =

36% of total U.S. electricity use

> o
Source: U.S. Environmental Protection Agency (EPA), c CRS sssss
Inventory of U.S. Greenhouse Gas Emissions and Sinks: 1990-2007, 20009.



National Electricity Mix

Renewables
7.0%

Source: U.S. Department of Energy, Energy Information Agency (EIA), 2010 data
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How to Buy Renewable Energy

Utility Green Power Programs
Competitive Electricity Providers
Renewable Energy Certificates
Onsite Generation



Renewable Energy. REC + electricity

./ = standard electricity

(only electricity generated)

o @ = renewable
= electricity

(electricity + REc)




Renewable Energy. REC + electricity
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Renewable Energy Certificates are renewable eneigiCs are tracked,
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Green-e

Consumer Protection and Certification
for Voluntary Renewable Energy Purchases

w Established in 1997

w Certification of three RE product types
¢Renewable Energy Certificates (RE
cUtility green pricing programs
¢Competitive Electricity products

w Covers all 50 states and Canada



Energy

Green-e

Governance

windependent Governance Board
¢Natural Resources Defense Council
cUnion of Concerned Scientists
¢National Renewable Energy Laboratory
¢Several other environmental and industry leaders

obtandards and policies developed through open stakeholder
consultations

wAssociate Member of the International Social and
Environmental Accreditation and Labeling (ISEAL) Alliance

ISEAL .

ALLIANCE
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Greene Historic Growth
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Top 20 U.S. Green Power Purchasers

Intel Corporation

11.

U.S. DOE

Y2KE Qa 5SLI NI YSyal2{ (logeed Martin

Whole Foods Market 13.
Commonwealth of Pennsylvania 14.
City of Houston, TX 15.
Starbucks 16.
Johnson & Johnson 17.
Staples 18.
City of Dallas, TX 19.
HSBC North America 20.

Cisco Systems, Inc.

WalMart Stores- CA and TX Facilities
U.S. EPA

District of Columbia

U.S. Air Force

TD Bank, N.A.

BNY Mellon

City of Chicago, IL

KOHLS

expect great things




Now what?

How should | communicate this purchase?
If | promote my purchase, will | be seen as greenwashing?

LT L R2Yy QU LINRPY2U0S Yeé LIJz2NDOKIF &S:

To what level are my customers
and stakeholders interested?



Green Marketing Basics

Consumers want companies

to be greener

50%want companies to be more environmentally friendly
54%prefer to buy from environmentally friendly companies
55%want companies to use renewable energy

80%care about the use of renewable energy
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Marketplace

Green-e

From Renewable Energy Purchase to Stakeholder Impact

Greene Marketplace is a unique certification

program that recognizes organizations using certifili pum—— T
renewable energy and enables them to demonstre ', | ="
their environmental commitment through the use ¢ 4 AN\ \RG ‘

the nationally recognized Greanlogo a
> #




What Qualifies?

Greene certified Greene certified Generating renewable
electricity from utility RECs electricity onsite

RENEWABLE ENERGY |
CERTIFICATE

29,562 KWh per year for 1 ye:
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your purchase helps avoid

of renewable energy credits from




Headquarters

Requirement:
100% Renewable Energy for Headquarten§
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U.S. Operations
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Requirement: 20%100% Renewable Energy




On Product
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Green-e

Requirement:

100% Headquarters + 100% Product Manufacturing
C CRs =



Do consumers recognize the
Greene logo?

All
@ (Rainforest Alliance Certified) 17%
[BE252] (Cenified Humane Roised and Handied) 14%
@ (LEED or Green Building Certified) 12%
-@ (Cruelty Free/Leaping Bunny Certified) 11%
@ (Marine Stewardship Council Certified) 11%
0 (Forest Stewardship Council Certified) 6%

FSC

[;s (Fair Trade Certified) 18%

® 2009 BEMG Conscious Consumer Report
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http://bd.com/
http://www.buywellcoffee.com/
http://www.carolinaplantationrice.com/
http://www.gardenoflife.com/
http://www.laddawn.com/
http://www.sappi.com/
http://www.scojuice.com/

Welcome to Laddawn.com

& laddawmr

America’s Easiest Way To Buy Bags

Now manufacturing with
100% Renewable Energy

Generated from sources like wind and solar

i Distributor Login
=X I
\

—Forgot My Password Visitors

Tools to Help You Manage Your Busi

| Email Address

| Password

Now that’s smart power. Sell confidently.
2 ¢ e

Suppliens of centified organic grains, flowns and mives.

Home Products Recipes FAGs Visit the Ml Photos About Us Contact
Great River Organic Milling

Our valley 15 one of the most beautiful in the world and
one of the most natural. People here look for what is.

J best and seek to improve it. That s what we have done.
with our products at Great River Organic. We have
started with the best organic materials that we can find
and enhanced them through our milling process. We
believe that our great granite wheels bring out the very
s best in our products and bring the very best to you and
= your family.

Ve V.

DRGANIC MItLiNG

The Great River Organic Milling Company as showcased
on Welcome Home. Filmed on-location in Chicago at the
All Natural and Organic Show. View video

Coprighto 20 Eﬁggys&g
o e Ses akusci PARNER
on facebook

DSTAM

"The most published baby photographer in the world." (NY Times)

“If it's a baby photo he
probably took it.”
-New York Times

- T

Purchase Costumes

“The most published

baby photographer in the world”

-New York Times

C CRS
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@ INTELLIGENT NUTRIENTS. o

CERTIFIED ORGANIC HEALTH AND BEAUTY. il

PRODUCTS | ABOUTIN | EDUCATION | QUICKLINKS | PRESSROOM | SHOP ONLINE

OUR AWARD WINNING
CERTIFIED ORGANIC

ANTI-AGING SKIN CARE

IS HERE!

INTELLIGENT NUTRIENTS. < 3
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IStoreGREEN"

3
N

VA AR RVAVD

‘ Ui {1 A
AR LA ARG A8 LMK AL
crick For: LARGE ROOM & FLOOR RENTALS

o sosncn. @, 5,0 LI

som
m The First Green Storage Facility {‘?&,E\,Egu
N7 We buy 100% Certified Renewable Energy I PARTNER

2 MONTHS FREE!*

IStoreGREEN"

[ Main Page Inquiry Form Self Storage

Green-e.org using

Comprehensive Green Initiative Program

iStoreGREEN's environmental actions become our
customers’ environmental actions. By choosing
iStoreGREEN, this is how you help the environment:

+iStoreGREEN, by size, is the largest green business in all « We offer a unique choice of alternative packing materials
of NYC! like biodegradable packing peanuts and shredded paper

from the office paper shredder, and items like clean packing
+100% of our electricity comes from renewable sources, boxes are re-used.

certified by “Green-E.org’, the nation’s leading renewabl
energy certification program with the strictest standards

+We are a certified EPA Green Power Partner

What Makes Us Green  Location In The News ‘

Store is the first storage ) 8EPA
We Buy 100% Certified facility in New York City to participate in the 3 ‘ GREEN
Renewable Energy EPA’S GREEN POWER PARTNERSHIP, “\POWER

% PARTNER

100% certified renewable energy. NTAL PROTECTION AGENCY

+Wood reclaimed from the remodel of our building is used
to build benches, desks for the offices of the company, and
shelving for storage spaces

e
+We have a room for customers to put discarded items
from storage, which allows certain usable goods goto a
local charity, NOT into a dumpster, and then a landfill.
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Communicating Your Purchase

On Pointof-Sale Materials
Promotional Materials
Company Website We Buy

100% Certified
Many others! Renewable Energy

{

Communication Materials ‘é"h' B

ecton Dickinson
nfusion Therapy Inc.

Green-e.org

/




& Marketplace m
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v, Paper printed using
e& 100% certified & ““"‘*%
Y/ § @ % Paper Manufactured and Printad Using
'/

t

&y, Paper manufactured
using 100% certified

areene renewable electricity

areene Fenewable electricity 100% Certified Renewable Electricity
TN #:10-5003-1049




& Marketplace m

print

Eligible Paper Line

lli:mm;;?a. w;ﬂ

PAPER"

sappi

MOHAWK
- Monadnock m,‘

How 1t Works

& Marketplace m

print

Eligible Printer

J.S. McCARTHY PRINTERS

original
EARTH

PR INT I NG

v rO.PI’I nt ° designers' press, inc.

Paper Manufactured and Printed Using
100% Certified Renewable Electricity
TN #: 10-5002-1004




Eligible Usage Types

What Types of Printed * Annual reports
Collateral are Eligible?
— : — * Newsletters

e Company brochures
* Magazines

* Books

e Sustainability reports
e Company mailers




Greene Marketplace Benefits

Certification of Claims
New Business Opportunities
Promotional Services
New market research
Policy Support and Updates
Renewable Energy Markets Conference ~ Green-e.org




3rd Party Claims Certification

F1 The importance of certification

B General Population
O LOHAS 85%

80% 79%

A seal or certification mark indicating a | like to see someone else endorse what a Would like o see a nonprofit organization
product i= emironmentall friendly increases company says it does for the emironment or endorse what a company =ays it does for the
the likelihood Ml buy & society emvironment or society

*2009 NMI LOHAS Survey

C CRS

center for
resource
solutions



New Business Opportunities

Great River Organic

Buywell Coffee




Quarterly Webinars

12011 GREENE MARKETPLACE | PR SUPPLY CHAIN e
Can't stop to chat, I'm CARBON MAPPING * * *.*

I ’ u E"ﬁ,“gj”ja‘;:,’f'a’;',-‘,}‘;‘;‘“ IN FOUR INDUSTRIES b e

| .4*
| Gnsights from the field) 2010 Groerve Marketpace Webinar Seies [ X =
i ST S— .

UPDATE ON THE PROPOSED "1 " oA § =ER  OUTLOOK ON CONSUMER CRS :

solutions.

FTC GREEN GUIDES I PERCEPTIONS TOWARD RENEWABLE
| C y ENERGY AND CLIMATE CHANGE
MARKETING FOR RENEWABLE ENERGY . 5 T ——

AND CARBON OFFSETS / ) AN } G MARKETPLACE

1y = Marketplace

NOVEMBER 17, 2010 11 AM PT/ 2 PM ET
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Green-e Marketplace re:view with .

Laura Thompson, Sappi Paper

by Center for Resource Solutions
22 days ago

i ) More
] ‘Y‘ Show me | Center for Resourc v | See all
T - 14. Green-e A n n
Marketplace I
~ — re:view with
Laura
| Thompson, S...
by Center for
Resource Solutions
| 22 days ago
| = 13. Engaging
N = Employees in
)\ I 99 Sustainability:
— Insights fro...

by Center for

Laura Thompson Resource Solutions

2 months ago
Director of Sustainability, Sappi Fine Paper I 1> Grean-a v

Green-e Marketplace re:view with Laura Thompson, Sappi Paper
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Which cow do you choose? Find Safe, Healtlyy, & Green Products
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Product Advocacy

B & M M LOdaS S0 Praduc: [T )

Certified

Standards Advocacy

S
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Consumer Protection

eco in the market

green guides review



Fee Schedule



