Green-e® Marketplace for
Businesses and Brands
Program Benefits

Your organization’s renewable energy commitment is significant, and communicating it to your customers
and stakeholders is critical. Green-e® certification delivers added value to your communication efforts by
providing promotional tools that support your sustainability, sales, and marketing goals. Whether you’re
seeking downstream brand support from a distributor or tweeting to your customers, use the resources
and benefits in this guide as support—one big benefit from your participation with Green-e®.
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Certification gives you access to:
• Logo licensing
• Sales Kit
• Marketing Toolbox
• Communications Tools
• Dedicated Resource Page
These tools make it easy to
communicate about renewable energy and give your sustainability, marketing, and sales teams
the resources they need to take full advantage of Green-e® certification.

Sales Kit
We know that measurable return on investment from certifications is critical to the longterm success of your sustainability initiatives. With ready-to-use presentation materials and a
complimentary sales team training session, you’ll be able to leverage your Green-e® certification
from the start.
Sales Deck Support
We have two decades of experience as the nation’s leading certification organization for renewable
energy, while your sales team might be hearing about Green-e® for the first time. To help,
we’ve created custom slides that help you explain to customers how your Green-e® certification
supports your company’s or product’s brand positioning.
Sales Team Training Call
Your team looks for brand differentiations that matter, we’ll train them on all the nuances of
Green-e® with an hour training call so that they can present Green-e® with confidence.
www.resource-solutions.org

Marketing Toolbox
Use our Communications Guide, Social Media Kit, blog post template, and case studies in your
marketing and communications. Quickly and effectively get the word out about your environmental
commitment.
Communications Guide

GREEN-E® MARKETPLACE
FOR BUSINESSES
AND PRODUCTS
Communications Guide

Our Communications Guide highlights why
consumers care about renewable energy, how
to position your commitment with them, and
how Green-e® can help you connect with these
customers—whether at the point of sale or
through your online communities.

SUSTAINABLE MARKETING TRENDS
BUSINESSES ARE EMBRACING
RENEWABLE ENERGY

111.7 million MWh

Businesses are making big strides toward more sustainable
models through significant investments in renewable energy.
In the U.S., voluntary demand for renewable electricity is
driven largely by commercial consumers with a growth rate
of nearly 20% per year.2 As of 2019, over 180 companies
have committed to sourcing 100% of their electricity
demand from renewables through RE100, including Fortune
500 companies such as Microsoft, Apple, and Walmart.

37.0 million MWh
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Growth in voluntary renewable
energy purchases1

2017

More and more businesses are
pursuing the advancement of
renewable electricity. One major
path is through the U.S. EPA’s
Green Power Partnership,2 which
recommends that consumers buy
Green-e® certified renewable energy.

1,300

GPP Organizations

The global market for consumer conscious
goods is steadily growing. Sales of
sustainably labeled products increased by
11.7% from 2014 to 2017, and is projected
to increase by another 11% before 2021.3
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$128 billion
size of U.S. sustainable
products market

NREL (2017) “Status and Trends in the U.S. Voluntary Green Power Market”
EPA (2018) “Describing Purchaser Impact in U.S. Voluntary Renewable Energy Markets”
Neilsen (2018) “U.S. SUSTAINABILITY MARKET TO REACH $150 BILLION BY 2021”

www.resource-solutions.org

3

Sales Kit
- Sales Deck Support
- Sales Team Training Call
Marketing Toolbox
- Communications Guide
- Social Media Kit
- Blog Templates
- Case Studies
Communications Strategy
Session
Resource Page

Contact us today
(415) 561-2100
marketplace@green-e.org

We offer examples of how other certified
companies are using the Green-e® logo to benefit their sales and relationships with customers.
Leverage your participation with Green-e® to realize real sales advantages.
Finally, you can use our compilation of statistics from
consumer surveys and internal marketing reports to
convey the benefits of Green-e® certification internally,
an important step to achieve stakeholder buy-in.
Social Media Kit
Social media is a powerful tool for connecting customers
with your sustainability efforts. Our Social Media Guide
goes over tips and tricks for how to communicate
Green-e® on Facebook, Twitter and Instagram, including
sample tweets that can be downloaded and inserted
straight into your favorite social media platform.
Graphics can also be a great way to catch the public eye
- Green-e® periodically produces informative graphics
about renewable energy, available for download on the
Participant Resource Page.
Blog Templates
Writing a blog post can take time. And the electricity
market can get complex. We’ve done the hard work
for you and crafted template blog posts that you can
customize with your own details and use to showcase
your company’s sustainability story—both inside and
outside the company.

Marketing Toolbox (continued)
Case Studies
Learn from those already making the most of
their renewable energy commitment. Stories
and examples of how current participants
communicate about their renewable energy
commitments and Green-e® certification will
help you develop yours. Green-e® can also work
with your team to develop a case study based
on your company’s unique story.

CASE STUDY

Intelligent Nutrients Uses Renewable
Energy for Product Manufacturing
Environmentalism has been at the core of the Intelligent
Nutrients brand since the beginning, when founder Horst
Rechelbacher released the first USDA Organic certified
hair care line in 2008. Intelligent Nutrients believes in
maximizing organic ingredients, incorporating sustainable
packaging, never employing animal testing, and taking a
lifecycle approach to every product it ships. As part of its overall sustainability
commitment, Intelligent Nutrients wanted to investigate how to incorporate
renewable energy into its operations, and the company turned for help to Center
for Resource Solutions, which runs the Green-e certification program.
Intelligent Nutrients presented an interesting challenge in switching to clean
energy due to its distributed manufacturing structure and locations in several
electricity markets. Green-e staff helped the company investigate utility green
power options where possible, and renewable energy certificates (RECs) for its
manufacturing operations.

Communications Strategy Session
Green-e®

7 manufacturing
partners
91 products with the
Green-e Logo
100% powered by
clean energy

Intelligent Nutrients purchased 427 MWh
of renewable energy in their first year as a
Green-e certified company

~68 metric tons of CO2
reductions annually

Green-e staff then worked alongside Intelligent Nutrients and its contract
manufacturers to create a reporting process to determine the total electricity
footprint for the company. Intelligent Nutrients’ suppliers report data on
the volume of products produced and their electricity inputs on an annual
basis to Green-e. The company also reports electricity usage at its corporate
headquarters, corporate store, and other corporate-owned operations, including
its downtown Minneapolis billboard.
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- Sales Deck Support
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KEY FACTS

Intelligent Nutrients joined the Green-e Marketplace certification program in
2008 by purchasing 427 MWh of renewable energy. The company employed
a combination of purchasing options, including utility green pricing through
Xcel Energy and RECs through 3Degrees. Xcel Energy’s green pricing product
allowed Intelligent Nutrients to support local wind energy in Minnesota,
while the flexibility of RECs allowed it to cover electricity usage for its various
manufacturing partners around the country.

“We’ve always believed in the
value of third-party certification
for transparency. Joining
Green-e was an important and
natural decision for us.”

—Janell Schroeder
staff will sit down with you upon joining our program to talk through your company
background and objectives. Whether you’re looking to engage your customers or increase sales, we
will help you think through how best to reach your goals.
Certification Specialist

Center for Resource Solutions 1012 Torney Ave. 2nd Floor; San Francisco, CA 94129 | 415-561-2100 | www.resource-solutions.org
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All the resources described above are available on the dedicated Green-e®
Participants Resource page, which we keep updated with the latest tools and
educational materials.
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